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For full details on all marketing offerings visit members.sothebysrealty.com



BRAND MARKETING
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SotheBy’S heritage
Members of our network benefit from an association that provides 
instantaneous differentiation, immediate brand awareness and a 
coveted referral system. Each year, over 250 auctions are held in 
more than 70 categories within 90 locations around the world.

5



not to scale

BRAND VISION
Artfully uniting extraordinary homes with extraordinary lives.

POSITIONING
To those who value the unique, Sotheby’s International Realty is  

the local real estate services provider that offers unrivaled access to  
qualified people and distinctive properties around the world.

PERSONALITY
Inviting. Discreet. Savvy. Refined.

AFFILIATION
Connoisseurs of Life.

Brand ViSion
All great brands have a vision at their core that acts as a beacon to help guide them. Our vision 
is communicated on this business card size tool and assists our network members in effectively 
communicating the unique qualities that distinguish the Sotheby’s International Realty network. 
Great for use with sales associates, clients, prospects and more.
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eSSence adVertiSing caMPaign
Our Essence of Extraordinary advertising campaign 
positions the listings from our network in a truly unique 
manner in an attempt to increase brand awareness and 
drive leads to our local offices. Executed across both print 
and digital media platforms, the Essence campaign is 
continuously refreshed and available for local use with our 
complimentary ad creation service.
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Social Media effortS
Creating consumer engagement through social networking channels is critical to properly marketing a home for sale. 
Our dedicated social media efforts position our brand and the listings we represent across multiple social networking 
channels where we maintain dedicated brand channels: Facebook, Twitter and YouTube.
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First   Name Last Name
Professional TitleSecondary Title

 Sotheby’s International Realty

123
t 555.555.5555 f 555.555.5555

c 555.555.5555 h 555.555.5555
Each Office Is Independently Owned And Operated

Smythe & Jones
Street Name, Town ST 00000first.lastname@smythejonessir.com

smythejonessir.com

Stationery
Members of our network have 
access to our full line of stationery 
products, which provide a 
professional, consistent impression 
each and every time. Each piece 
can be customized with the local 
company or sales associate personal 
imprint and is easily ordered online 
via our dedicated Product Studio.
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auction collaBoration adS & PoStcardS
A unique way to leverage the Auction House and provide instant recognition in 
your local market is to utilize our postcard offerings or free ad creation service. 
Both ads and postcards can be utilized to communicate the synergies that exist with 
Sotheby’s and/or communicate the details of an upcoming sale/exhibit. These pieces 
can be customized with either company or sales associate contact information.
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Strategic Media Plan
Our strategic media plan aligns our brand and your 
listings with relevant and influential media partners on 
prominent, highly-visible platforms. Seamless content 
integration is also used to create unique consumer 
interaction opportunities. Designed to deliver in upwards 
of 506 million impressions, this campaign runs from 
January through December via well-known media 
moguls including: The New York Times, The Wall Street 
Journal, BBC, The Daily Telegraph, Financial Times,  
South China Morning Post, YouTube and Google.
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youtuBe
The Sotheby’s International Realty Brand Channel on YouTube 
is a destination providing limitless exposure for the properties 
and lifestyles represented by our network, opening doors to the 
most magnificent homes available anywhere and at any price. 
All property videos featured on our YouTube brand channel 
are automatically distributed to many sites and devices such as 
Facebook, Twitter and mobile devices in an effort to create viral 
appeal for the listings we represent through powerful, real-time 
engagement experiences. 

Youtube.com/sothebysrealty
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Quality control
Our quality control efforts help ensure the heritage and distinction of the Sotheby’s 
brand is maintained at every level. Guidelines are available to our network members 
and provide the necessary support to make sure the listings represented by our network 
stand apart from the rest.
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referralS
Our brand’s referral program helps enhance revenue potential for both real estate and auction 
consignments by connecting our network members all around the world. From broker-to-broker to 
auction-to-broker to broker-to-auction referrals, these opportunities are managed with a white glove 
service to ensure they are handled with extreme care.
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learning inStitute
The members of our network can 
benefit from a selection of learning 
opportunities designed to help build 
business. A variety of opportunities 
are continuously offered to help sales 
associates stay abreast of technology and 
learn about new marketing initiatives via 
webinar scheduled sessions, instructor-led 
courses and online self-paced offerings.

“Learning is a treasure that will follow its owner everywhere.”
 —Chinese Proverb
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PuBlic relationS exPoSure
Our public relations support team helps position our global network and 
prestigious brand as the epicenter of expertise within the luxury real estate 
category. Property listings that have international relevance, historical 
significance or uniqueness can be submitted for consideration in the many 
global exposure vehicles with which our brand has relationships with.
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MeMBerS’ intranet Site
Our members’ intranet site plays a critical role 
as the gateway to all our brand has to offer and 
provides exclusive access at any time of day no 
matter where you are in the world. Continuously 
updated, members.sothebysrealty.com is a 
repository of useful information to help our 
network members maintain their advantage 
and stay connected to the brand every day.
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networking
Throughout the year, networking opportunities 
are made available to the members of our 
brand to share ideas, learn from one another 
and grow as a result. In particular, our annual 
Leadership Forum and Global Networking 
events are designed specifically to help increase 
agent profitability, share best practices and 
establish long-lasting referral opportunities 
with network peers from all around the world. 

”The Sotheby’s International Realty ® events are the most powerful and inspiring networking 
opportunities I have ever taken advantage of! Not only do they give a global perspective as 
you learn to embrace everything the brand can afford you, but meeting with people from all 
over the world is limitless. It really empowers you to use the brand to the maximum.

—Jenny Pruitt, Atlanta Fine Homes Sotheby’s International Realty

2011 Global Networking Event
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accoladeS
In 2011, the Sotheby’s International Realty 
brand proudly won Franchise Business 
Review’s Best in Category for Real Estate 
Franchisee Satisfaction award for the fourth 
year in a row. It also was ranked fourth 
overall among all franchise categories with 
more than 200 locations. This is the fourth 
year the Sotheby’s International Realty 
brand was rated in the top 10 of all award 
categories. The brand also ranked eighth in 
the Best of the Best Overall Top 50, a new 
category in 2011.
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PROPERTY MARKETING
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hoMe hiStory Book
As one of the most successful tools within 
our line of marketing materials, the Home 
History book acts as a repository by eliciting 
critical information about a home from the 
seller client. The content captured can then 
be used for the development of the listing 
advertisement, property brochure, website 
copy and more.
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liSting/Marketing PreSentation
Our comprehensive online listing presentation is continuously updated, helping to ensure the latest brand features and benefits are being communicated to 
a seller client. Dozens of pages with pre-written copy and visuals are available to use—many of which can be customized with your local message. Once your 
presentation is ready, you then determine the delivery output you desire: print the pages, email the presentation or create an eBook.
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taBlet liSting PreSentation tool
Our tablet listing presentation tool provides our network 
members with an exciting and innovative experience to showcase 
all the features and benefits that our brand can offer to a client. 
For use on an iPad, Blackberry Playbook, Motorola Xoom, HP 
Touchpad and Samsung Galaxy, our tablet presentation reinforces 
our innovative dexterity and keeps a client’s eyes riveted to the 
screen with each dynamic swipe of a slide.
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PreSentation coVerS
Your printed listing presentation can be even more 
distinctive by utilizing a professional cover to neatly 
bind the pages into—quickly and easily in your 
office. Choose from the blue linen hard bound or 
ivory soft bound cover—both include a positioning 
line for the brand. A company imprint is also 
available for custom orders.
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PreSentation folder
“Every so often, art is created with brick and mortar” is 
the message adorned on this custom, suede presentation 
folder. With a pocket depth of approximately one inch, 
this beautifully manufactured folder can accommodate all 
your presentation materials with ease and style, allowing 
you to make an excellent first impression.
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Significant SaleS
Our monthly Significant Sales report provides an overview of 
the top 30 most significant sold properties within our global 
network for the month prior. Available as an electronic or printed 
tool, Significant Sales is a staple product to use during seller and 
buyer presentations. It also acts as a great client touch point 
communication to disseminate out each month and demonstrate 
the power and strength of our worldwide network. 
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client follow uP
Utilizing proper client follow up techniques is 
essential to maintaining repeat business. There are 
many offerings within our product line that allow 
you to facilitate each client touch point—all at 
pre-negotiated, discounted rates:

▶ Together Collection
▶ Music for Wine Lovers
▶ Music for Coffee Lovers
▶ Sotheby’s Wine Encyclopedia
▶ Seasons Calendar
▶ RESIDE® magazine subscription
▶ Sotheby’s At Auction subscription
▶ Tiffany & Co. products
▶ Assouline book discount
▶ Frontgate discounted gift cards

…and many other promotional products via our Product Studio through Xpressdocs.
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Signage
The Sotheby’s International Realty brand places great emphasis on sign compliance around the world to ensure our brand 
marks are always within identity standards. To help facilitate proper conformity we maintain several relationships with sign 
partners that provide a turnkey process when ordering signs that can be personalized for the local company or a specific agent.
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ProPerty BrochureS
Our brand’s professionally printed brochures are a 
consistent point of differentiation across our worldwide 
network, allowing our members to easily and quickly 
emphasize key aspects of a listing. Our online creation 
tool provides a variety of page lengths and formats—
many of which can be ordered and received the very 
next business day.
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PoStcardS & ePoStcardS
Our Product Studio provides access to dozens of 
direct mail options that have been pre-designed 
with visuals and associated copy points, making it 
easy to execute a consistent and impactful direct 
mail plan for your farming and prospecting efforts. 
Similar options are also available for your electronic 
marketing needs whereby templates exist for 
distribution via email. 
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gloBal diStriBution PrograM
Our brand’s ability to distribute property brochures 
across our entire international network is a clear point 
of differentiation for marketing a home. Listings that 
are $1.5M (USD) and above qualify for this program 
whereby brochure copies are sent to all real estate offices 
within our network as well as specific Auction House 
locations. There are five options to choose from that 
range from global to more defined regional distribution. 
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newSletterS and enewSletterS
Various templates exist with pre-written brand-related and industry-focused copy 
allowing our members to create a printed or electronic newsletter quickly and easily. 
Specifically with our eNewsletter templates, members can tap into drag and drop 
functionality to promote recent significant sales, featured listings, new properties to 
the market and more.
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reSide® Magazine
RESIDE® is our brand’s award-winning, proprietary magazine, featuring luxury homes and 
lifestyles around the world. Several regional issues exist and are distributed to thousands 
of readers. Contents include a comprehensive property section, engaging editorial, global 
lifestyle features and more. Additional distribution is derived from the development of a 
master edition which includes all the pages of the regional books and is sent to a targeted 
list of Auction House clientele who receive the Sotheby’s At Auction magazine. Each 
issue of RESIDE® is also created as an eBook for electronic marketing/distribution. 
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cuStoMizaBle MagazineS
Members who would like to create a custom magazine for their firm can tap 
into various resources that exist. Options range from simple online templates 
where members populate property photos and descriptions to more customized 
programs where our corporate team handles the project from start to finish and 
can help earmark unique distribution options. No matter which option is chosen, 
our cost effective, professionally printed magazines options help our network 
members differentiate themselves from their competition.
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egallery
Designed to provide worldwide reach for a property, the Sotheby’s International Realty eGallery is a real 
time, dynamic property slide show providing maximum global exposure. eGallery is displayed on flat 
screens in most Sotheby’s International Realty and Sotheby’s Auction House locations around the world. All 
eGallery properties featured include a high-resolution photo, property location and price but first must meet 
eligibility requirements to participate in this exclusive program.

Realogics Sotheby’s International Realty
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Print 
cooPeratiVe  
adVertiSing
Leveraging the reach of many of the world’s most 
well-known media moguls is at the heart of our 
cooperative advertising program. Members of 
our network are able to select from year-long 
opportunities that feature pre-negotiated,  
subsidized rates to provide listings with  
vast targeted exposure. In addition to regular 
cooperative advertisements, our brand also 
participates in key events such as: Wimbledon,  
the Olympics, Cannes Film Festival and more. 
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digital  
cooPeratiVe 
adVertiSing
Our digital cooperative advertising program 
provides our members with turnkey 
opportunities to leverage our digital 
campaigns to enhance their local marketing 
initiatives and drive awareness within 
specified markets. These offerings provide 
high-profile online impressions with our 
globally renowned media partners through 
localized targeting and efficient rates.
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corPorate rateS
Members of our network have access to a variety of global, 
far-reaching publications at pre-negotiated rates through our 
Corporate Rates program. The high-profile, media titles within this 
program have all been vetted and preferred advertising rates have 
been reserved for members of the Sotheby’s International Realty 
network to utilize at their discretion.
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liSt huB 
The listings our network 
represents are automatically 
distributed to some of the 
most highly visited websites in 
the world. This online listing 
distribution platform, powered 
by List Hub, also offers a robust 
reporting platform to measure 
online activity and results which 
help to properly gauge interest 
levels of potential buyers.
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 Total Unique Visitors – approx. 3,850,000 

 Avg Monthly Visits – approx. 462,000 

 Total Visits – approx. 5,550,000 

 Average Minutes Per Visit – approx. 12:45

 Total Pageviews – approx. 50,753,000 

 Avg Monthly Pageviews – approx. 4,230,000

 Visitors from outside the US – approx. 38%

SotheBySrealty.coM
Sothebysrealty.com is at the core of an integrated global online marketing program designed to distinctly showcase the 
collection of extraordinary homes represented by our network members. With unique features from currency conversion 
to language translation to the ability to search for a home via our specialty markets offerings, sothebysrealty.com welcomes 
nearly 500,000 monthly average visitors to search for a home in ways like no other real estate website. 

Other notable 2011 stats:
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caScading PlatforM
Members of our network are able to take 
advantage of our cascading solution of 
interconnected websites and digital marketing 
partnerships. The cascading effect of this 
system offers complete company/agent 
flexibility and provides our network members 
with complete feature rich websites and 
tools to improve overall productivity while 
delivering on the Sotheby’s International Realty 
brand’s standards. 

broker/company websites

sales associate websites
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Sir MoBile
SIR Mobile is the only real estate mobile app that works on all devices, anywhere in the world and includes the ability to search for international properties. Our app allows 
consumers to view properties based on GPS location, address, city or postal code all while displaying detailed property information including price, beds/baths, taxes, high-
quality photos and more. And when a prospective client wants more information the “call” feature connects them directly to a Sotheby’s International Realty sales associate.
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fine art iMageS
Members of our network are able 
to leverage the brand association 
with the art world by incorporating 
fine works of art into their own 
local advertising message. Various 
images are available from well-
known artists including Van Gogh, 
Renoir, Monet and more and 
provide instant differentiation…  
all at no cost for use.
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ad Studio/ad teMPlateS
Our complimentary Ad Studio houses many 
advertising options to choose from that have 
all been pre-designed for ease of use. Dozens 
of templates with visuals and supporting copy 
are available to choose from, allowing you to 
customize your message and then remit to the 
media publication of your choice. Templates 
include choices for marketing listings as well as 
institutional ads for personal promotion. 
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ProPerty reSerVoir
The Property Reservoir, available through 
our members’ intranet site, provides a local 
listing ad with instantaneous global appeal by 
allowing access to properties outside a specific 
local market. Additionally, members can add 
listings, as they desire, in hopes that they will 
receive exposure in publications outside their 
local market. A reporting feature is available so 
activity can be provided to clients. 
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SotheBy’S at auction
Reaching the most affluent and discerning clientele of the Auction House, 
Sotheby’s At Auction, is an exclusive publication showcasing the most important 
pieces of fine and decorative art, precious objects, collectibles and more. This 
magazine is published eight times per year and members of our network are 
able to take advantage of discounted, pre-negotiated rates to feature listings 
within the designated property gallery section that is included in each issue.
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SotheByS.coM
As part of our integrated collaboration efforts with the Auction House, 
select Sotheby’s International Realty listings have the unique opportunity 
to be featured on sothebys.com within certain high-exposure spots. 
Sothebys.com is consistently one of the top five referring sites to 
sothebysrealty.com and acts as the preferred online destination for 
the Auction House’s coveted clientele to learn about event details, art 
services, private sales, exhibitions and more. 
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liSting.exPoSure@SotheBySrealty.coM
Sotheby’s International Realty network members have an array of exclusive, 
complimentary exposure opportunities available for their listings. By submitting  
high quality property images to listing.exposure@sothebysrealty.com, listings will 
be considered for one of our many high profile, highly visible placements such as:

▶ Sothebysrealty.com web covers 
▶ Brand campaign editorial features with our major media partners
▶ Showcased in brand creative
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